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Job Framework:
Regional Data Analyst
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	General role information

	Job Title:
	Regional Data Specialist

	Reporting to:
	Africa Social Marketing Director

	Salary Band:
	

	Notice period:
	3 months

	Career Band:
	BG9

	Budget Responsibility?
	No

	Direct Reports?
	No

	Client facing role?  
	No

	Introduction:

	
MSI Reproductive Choices is one of the world’s leading providers of sexual and reproductive healthcare. We believe that everyone should have the right to choose. From contraception to safe abortion and life-saving post-abortion care, we are committed to delivering compassionate, affordable, high-quality services for all.
Today, our organisation has over 9,000 team members working in 37 countries across the world. Our success lies in the fact that MSI teams are locally led, entrepreneurial and results-driven, and are passionate about delivering high quality, client-centered care in their own communities. As a social business, we focus on sustainable delivery, efficiency, and funding models that are built to last, so that the women and girls we serve today will have a choice in the future too. 
We know that access to reproductive choice is life changing. For some, it can mean the ability to complete an education or start a career. For others, it means being able to look after the family they already have. For everyone, it means the freedom to decide their own future, creating a fairer, more equal world.

	The role

	
 The Regional Data Analyst – Africa will transform fragmented country-level operational, marketing and commercial datasets into actionable, timely insights that drive regional decision-making. This role will own regional data consolidation, build and maintain real-time dashboards, measure intervention ROI, forecast risks and opportunities, and partner with country programmes (CPs) and regional teams to ensure data is trusted, accessible and used to improve performance and scale high-impact interventions. The role reports into the Regional Head of Commercial / Regional Head of Marketing (or equivalent) and works closely with country data leads, commercial, marketing, supply chain and monitoring & evaluation teams.
This role is expected to be based within the Africa region to ensure close proximity to country programmes, distributors, and market realities.









	Key Responsibilities

	1.Regional data consolidation & governance
· Design and maintain a regional data architecture and pipeline that ingests country data (routine operational, campaign, sales, distributor, contact centre and ad-hoc studies).
· Standardise data definitions, taxonomies and KPIs across countries to ensure consistency and comparability.
· Implement data quality checks, automated validations and escalation processes for incomplete or inconsistent country submissions.
· Build and maintain a regional data catalogue and documentation (data dictionary, lineage, update cadence).
· Ensure all data structures and KPIs directly support sales performance tracking (pipeline, conversion, productivity, revenue drivers).
· Align data definitions across countries to enable clear comparison of sales performance and distributor effectiveness.
2. Real-time dashboards & reporting
· Develop and run dynamic dashboards that surface real-time indicators for regional leadership and country teams (sales, CYPs, conversion funnels, campaign performance, distribution coverage, stock risk indicators, contact centre KPIs).
· Schedule and produce concise regional performance briefs (weekly / monthly / quarterly) highlighting trends, outliers and recommended actions.
· Provide self-serve reporting tools and train country teams on using dashboards and interpreting results.
· Build sales-first dashboards that clearly track the full funnel (leads → conversions → repeat purchase).
· Highlight actionable insights for sales teams (where to focus, what to fix, who is underperforming).
· Prioritise simplicity and usability to ensure frontline sales teams actively use insights.
3. Measuring ROI & intervention impact
· Design evaluation approaches and KPI frameworks to measure ROI for major interventions (promotions, incentives, digital campaigns, channel interventions, outreach).
· Run pre/post and control analyses (where feasible) and produce clear, actionable ROI summaries for regional and country decision-makers.
· Translate evaluation findings into recommendations to optimise spend and scale the highest-return activities.
· Evaluate which sales activities (incentives, promotions, distributor efforts) actually drive conversion and revenue.
· Quantify cost per acquisition, cost per conversion, and return on sales investments.
· Provide clear recommendations on where to scale, stop, or optimise sales efforts.
4. Forecasting & risk detection
· Build and maintain predictive models to forecast short- and medium-term risks and opportunities (demand dips, stockout risk, channel underperformance, promotion fatigue).
· Implement early-warning scorecards and anomaly detection for rapid identification of emerging issues.
· Provide scenario modelling (best, base, worst case) to support contingency planning and resource allocation.
· Forecast sales pipeline performance and identify risks to target achievement early.
· Detect underperforming territories, distributors, or products and trigger rapid response actions
5. Commercial / programme decision support
· Partner with Regional Sales and Marketing Managers to convert insights into targeted action plans (geographic prioritisation, distributor focus, incentive tuning, RTM changes).
· Provide data inputs for market expansion business cases and track post-rollout performance.
· Support country-level incentive design and ex-post evaluation to ensure alignment to ROI objectives.
· Translate analysis into clear, prioritised actions that sales teams can execute immediately.
6. Capacity building & knowledge sharing
· Build country capability: train CP data owners on basic analytics, dashboard use, data hygiene and simple impact evaluation methods.
· Create reusable tools, templates and playbooks (dashboard templates, ROI calculators, promotional evaluation checklists).
· Facilitate cross-country learning by capturing and disseminating high-performing evidence and replicable tactics.
· Train sales teams and managers on how to interpret data and use it to improve performance.
· Promote a culture where data is actively used in sales routines (weekly reviews, pipeline tracking, target management).
7. Cross-functional collaboration & compliance
· Work closely with supply chain, finance and legal to ensure data-driven recommendations consider stock, cashflow and regulatory constraints.
· Ensure data privacy and security standards are met, and that country-level data sharing complies with local laws and MSI policies.
· Ensure alignment between sales insights and operational realities (stock availability, pricing, distribution constraints).


	Key Skills

	
To perform this role, it is essential that you have the following skills:

· Advanced analytical skills with strong experience in data engineering, analytics and visualisation (Power BI / Tableau / Looker / similar)
· Experience building real-time dashboards and automated reporting pipelines
· Strong statistics and causal inference fundamentals (A/B, difference-in-differences, interrupted time series, propensity scoring where required) to measure impact and ROI
· Experience in time-series and forecasting techniques (ARIMA, ETS, or machine-learning approaches as appropriate) and anomaly detection
· Solid SQL and a scripting language (Python or R) for data transformation and modelling
· Strong data governance mindset — ability to define standards and enforce data quality
· Excellent stakeholder communication — translate complex analyses into short, operational recommendations for non-technical audiences
· Ability to build training materials and run hands-on capacity-building sessions


	Key Experience

	
To perform this role, it is essential that you have the following experience:

· 4–7+ years of data / analytics experience, ideally in a regional role covering multiple countries or markets
· Demonstrable track record of turning fragmented datasets into operational dashboards that drove measurable decisions and outcomes
· Experience supporting sales or commercial teams with data and analytics
· Experience measuring ROI of marketing, sales or programme interventions and presenting findings to senior stakeholders
· Experience working with country teams in low-to-middle income settings and handling irregular or incomplete data flows
· Familiarity with commercial/sales metrics, distribution data and basic public health program indicators is desirable
· Experience with cloud data pipelines, ETL tooling and deployed dashboards in production


	Formal Education/qualification

	
Degree in Data Science, Statistics, Economics, Applied Maths, Computer Science, Public Health (epidemiology/biostatistics) or related field, or equivalent practical experience.

	Personal Attributes

	We recruit talented, dynamic people with diverse backgrounds and experiences, all united by a belief in our mission and a focus on delivering measurable results. We’re proud to be an equal opportunities employer and are committed to creating a fully inclusive workplace, where everyone feels able to participate and contribute meaningfully. You must be open-minded, curious, resilient, and solutions-oriented, and be committed to promoting equality, and safeguarding the welfare of team members and clients alike. 

For this role, we’re looking for an individual who is:

· Mission-driven and supportive of sexual and reproductive health rights
· Highly curious and comfortable working with imperfect data to find signal in noise
· Pragmatic and operational — prioritises what will move the business and can deliver fast, simple insights as well as rigorous evaluations
· Collaborative and patient — can work across different country capacities and elevate local ownership of data products
· Resilient and adaptable — able to work in fast-moving, multi-country environments
· A clear and concise communicator — converts analytics into prioritized recommendations



	Our Values

	Mission Driven: With unwavering commitment, we exist to empower women and men to have children by choice not chance.
Client Centred: We are dedicated to our clients and work tirelessly to deliver high-quality, high-impact services that meet their individual needs.
Accountable: We are accountable for our actions and focus on results, ensuring long term sustainability and increasing the impact of the Partnership.
Courageous: We recruit and nurture talented, passionate, and brave people who have the courage to push boundaries, make tough decisions and challenge others in line with our mission.

Resilient: In challenging situations, we work together and support each other, adapting and learning to find solutions, whatever we’re up against.  
Inclusive: We believe that diversity is a strength. We all play our part in creating a culture where every team member can thrive, feel valued and contribute meaningfully to our mission, and where all our clients feel welcome and supported. 

	
By signing below, you indicate that you have read and agree to this job framework.


	Full Name:
	

	Signature:
	

	Date:
	







All MSI Reproductive Choices job framework is subject to a language neutrality test prior to approval and we’re always looking for new ways to make our recruitment process as fair and unbiased as we can. If you’d like to provide feedback on MSI Reproductive Choices recruitment process, please do so via email to recruitmentinbox@msichoices.org
image1.png
S,

REPRODUCTIVE
CHOICES





image2.png
'Ii MARIE STOPES
=L INTERNATIONAL

Children by choice, not chance




