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	General role information

	Job Title:
	Regional Marketing Manager - Africa

	Reporting to:
	Africa Social Marketing Director

	Salary Band:
	

	Notice period:
	3 months

	Career Band:
	BG 9

	Budget Responsibility?
	No

	Direct Reports?
	No

	Client facing role?  
	No

	Introduction:

	
MSI Reproductive Choices is one of the world’s leading providers of sexual and reproductive healthcare. We believe that everyone should have the right to choose. From contraception to safe abortion and life-saving post-abortion care, we are committed to delivering compassionate, affordable, high-quality services for all.
Today, our organisation has over 9,000 team members working in 37 countries across the world. Our success lies in the fact that MSI teams are locally led, entrepreneurial and results-driven, and are passionate about delivering high quality, client-centered care in their own communities. As a social business, we focus on sustainable delivery, efficiency, and funding models that are built to last, so that the women and girls we serve today will have a choice in the future too. 
We know that access to reproductive choice is life changing. For some, it can mean the ability to complete an education or start a career. For others, it means being able to look after the family they already have. For everyone, it means the freedom to decide their own future, creating a fairer, more equal world.

	The role

	
The Regional Marketing Manager – Africa is responsible for leading regional marketing strategy, performance, and capability development across MSI’s Africa markets.

The role owns the translation of global brand and product strategy into high-impact regional marketing approaches, ensuring consistent, insight-led execution that drives demand generation, client reach, and commercial performance.

As a regional leader, the postholder sets direction, defines standards, and drives accountability across country programmes (CPs), ensuring marketing is strategically aligned, performance-driven, and delivering measurable impact.

The role operates at both strategic and operational levels—shaping marketing approaches, influencing senior stakeholders, and building country capability—to ensure MSI’s marketing is effective, scalable, and locally relevant.

This role requires strong contextual understanding of Africa markets, including experience working directly with country teams, agencies, and diverse consumer segments. The role is expected to be based within the Africa region to ensure proximity to market realities and enable effective leadership and influence.



	Key Responsibilities

	1. Regional Brand Stewardship & Coherence
.
· Review and provide feedback on locally adapted marketing materials, ensuring alignment with global brand standards while respecting cultural and regulatory contexts.
· Support countries in interpreting and applying global brand toolkits effectively, balancing consistency with local relevance (in line with global brand governance principles).
· Provide escalation and oversight support for high-visibility or high-risk campaigns where required.
· Identify recurring brand deviations and proactively build regional capability to address them.
· Embed social marketing principles (behaviour change, equity, affordability) into all brand applications and campaigns.
· Ensure brand messaging reflects client insights, demand generation goals, and public health impact alongside commercial objectives.
· Ensure consistent application of MSI’s global brand guidelines and positioning across Africa markets

2. Regional Marketing Calendar Ownership
· Own and drive delivery of the regional marketing calendar, ensuring alignment to commercial priorities and accountability for execution across markets. 
· Global campaign priorities
· Product launches
· Key service moments
· Regional health observances and demand peaks
· Ensure countries have structured annual and quarterly marketing plans aligned to regional and global priorities.
· Monitor delivery against calendar milestones and proactively address risks to implementation.
· Facilitate quarterly regional marketing planning and review sessions.
· Integrate social behaviour change campaigns (SBCC) and demand generation initiatives into the regional calendar.

3. Post-Visit Marketing Action Follow-Through
· Translate regional performance insights into prioritised marketing interventions and hold country teams accountable for delivery against agreed actions. Ensure actions drive measurable improvements in demand generation and marketing effectiveness.
· Track and monitor progress against agreed actions with country marketing leads.
· Provide structured remote coaching and problem-solving support to unblock implementation challenges.
· Escalate systemic or cross-market issues to global marketing leadership where needed.
· Document and share key learnings and recurring themes across the region to strengthen collective performance.

4. Country Programme & Agency Support
· Define and direct marketing strategy marketing strategies aligned to MSI’s marketing excellence framework.
· Lead countries to in translating market analysis, segmentation and insights into actionable marketing plans.
· Support countries in designing and implementing social marketing strategies that increase uptake among priority and underserved segments.
· Build capability and hold accountable country teams in campaign briefing, agency management, and performance monitoring.
· Provide input into agency selection and evaluation where required.
· Support agency briefing processes to ensure clarity of objectives, brand alignment, and measurable KPIs.
· Strengthen countries’ ability to track and use key marketing metrics to improve performance (consistent with MSI’s monitoring and evaluation expectations).

5. Performance, Insights & Continuous Improvement
· Own regional marketing performance oversight and drive continuous improvement across markets. Use performance data to challenge, influence, and direct country marketing priorities.
· Monitor key marketing and demand indicators across Africa markets.
· Identify underperforming markets and provide targeted support to address gaps.
· Promote structured use of:
· Market analysis
· Segmentation
· Brand strategy
· Objectives and KPIs
· Marketing mix planning
· Monitoring and evaluation 
· Facilitate cross-country best practice sharing and peer learning.
· Capture and synthesise regional insights to inform global brand and product teams.
· Track and optimise demand generation metrics (conversion, cost per client, equity reach, method mix).
· Promote use of client insights, behavioural data, and segmentation to refine interventions.
· Evaluate effectiveness of social marketing interventions and scale successful models.

6. Stakeholder & Cross-Functional Collaboration
· Influence senior regional and global stakeholders to align on marketing priorities, investment decisions, and performance expectations.
· Partner closely with:
· Global Brand Manager(s)
· Commercial and product teams
· Channel and operations leads
· Contact centre and digital teams
· Ensure marketing strategies are integrated with service delivery realities.
· Align marketing strategies with affordability, access, and equity goals.
· Support alignment between regional commercial priorities and brand standards.
7. Impact

This role directly influences demand generation, client reach, and commercial performance across Africa markets.

By leading regional marketing strategy and capability, the postholder ensures:

Strong and consistent brand execution across markets
Increased effectiveness of demand generation activities
Improved marketing ROI and performance accountability
Scalable, insight-driven marketing approaches

The role plays a critical part in ensuring MSI’s marketing drives measurable growth and public health impact across the region.

	Key Skills

	
Key Skills

To perform this role, it is essential that you have the following skills:

· Strong brand stewardship capability, with experience balancing global standards and local adaptation 
· Strong strategic marketing planning skills grounded in market analysis and segmentation 
· Ability to translate data and insights into clear, actionable marketing plans
· Strong campaign planning and integrated marketing capability (across digital and offline channels)
· Strong stakeholder management and influencing skills across multi-country environments 
· Strong project management and prioritisation skills in complex regional settings 
· Ability to coach, mentor and build capability within country marketing teams
· Strong understanding of social marketing principles and behaviour change communication
· Confident communicator – able to operate at country leadership and global levels
· Strong understanding of marketing performance metrics and continuous improvement


	Key Experience

	
To perform this role, it is essential that you have the following experience:

· Significant experience (typically 6–8+ years) in brand or marketing management
· Significant experience working within Africa markets is essential, including on-the-ground experience and strong understanding of local consumer behaviour, channel dynamics, and operational realities. 
· Experience managing or overseeing agencies and integrated campaigns
· Experience leading and influencing in-country marketing teams across multiple markets, including driving accountability for performance and delivery 
· Experience working in healthcare, social marketing, FMCG, or regulated service environments
· Experience operating in culturally diverse and resource-variable contexts


	Formal Education/qualification

	
A degree in marketing, communications, business, public health or a related field is desirable, or equivalent professional experience.


	Personal Attributes

	We recruit talented, dynamic people with diverse backgrounds and experiences, all united by a belief in our mission and a focus on delivering measurable results. We’re proud to be an equal opportunities employer and are committed to creating a fully inclusive workplace, where everyone feels able to participate and contribute meaningfully. You must be open-minded, curious, resilient, and solutions-oriented, and be committed to promoting equality, and safeguarding the welfare of team members and clients alike. 

For this role, we’re looking for an individual who is:

· A strong supporter of sexual and reproductive health and rights, including access to safe abortion services 
· Client-centred and passionate about improving access and impact
· Resilient and adaptable in fast-paced, multi-country environments
· Solutions-oriented and comfortable managing ambiguity
· Collaborative and culturally sensitive
· Accountable and results-driven
· Willing to travel up to 30% of the time


	Our Values

	Mission Driven: With unwavering commitment, we exist to empower women and men to have children by choice not chance.
Client Centred: We are dedicated to our clients and work tirelessly to deliver high-quality, high-impact services that meet their individual needs.
Accountable: We are accountable for our actions and focus on results, ensuring long term sustainability and increasing the impact of the Partnership.
Courageous: We recruit and nurture talented, passionate, and brave people who have the courage to push boundaries, make tough decisions and challenge others in line with our mission.

Resilient: In challenging situations, we work together and support each other, adapting and learning to find solutions, whatever we’re up against.  
Inclusive: We believe that diversity is a strength. We all play our part in creating a culture where every team member can thrive, feel valued and contribute meaningfully to our mission, and where all our clients feel welcome and supported. 

	
By signing below, you indicate that you have read and agree to this job framework.


	Full Name:
	

	Signature:
	

	Date:
	







All MSI Reproductive Choices job framework is subject to a language neutrality test prior to approval and we’re always looking for new ways to make our recruitment process as fair and unbiased as we can. If you’d like to provide feedback on MSI Reproductive Choices recruitment process, please do so via email to recruitmentinbox@msichoices.org
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